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Australian 
Reading Hour 
demonstrates the 

collaboration
authors, booksellers, tech companies, shopping centres, 
governments and other organisations to present the 

seventh year, has achieved new heights thanks to its 

years, libraries continued to run events and we had amazing 

national level.

roundtable, one thing led to another, and we now have a 
national campaign that this year was launched at Parliament 

transport; appeared in print, on radio and TV; and ranked 

on page 8).

own, however, together we have put reading centre stage with 
the Australian public.

(galleries, libraries, archives and museums), digital inclusion 
agencies, copyright organisations, and with international 
colleagues, in order to progress our mutual interests. 

members or supporters to add critical mass to a campaign; 

makers; communications channels to build our media presence; 

can do more and have a much greater impact. Together, we are 
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January 2019. Please email (aliaboard@alia.org.au) with 
any questions.  
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