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contribute to the information agenda -»aiia 2002

Issues Forum forges ahead

S purred on by cult-of-commenta-
tor sour grapes reactions to the
great news about the New South

Wales pay equity test case, the ALIA

2002 conference issues forum e-list

positively crackles and hums.

It was a great win for all of us, and
to have it belittled by those with little to
contribute has prompted many to com-
ment on where the value lies. Here's a
swift selection:

In theend, the demonstration ofour work through
the site inspections which received veryfavourable
comment in the decision, the evidence of working
librarians, library technicians and archivists, the
evidence on professional standards and training
from ALIA and the comparisons to similarly
qualifiedgroups within thesector were what won the
day... -

‘Ofmore concern though is the issue o fwhat weare

and doand how we as aprofession are viewed by the
community... | take the view, and activelypromote
this within my smallsphere ofinfluence, thatas a
librarian, 1 am an agent of change, a creator of
opportunities and a source of information.

1feel like | have spent the past twelve years on a
personal criuiade to educate the average person on
the merits and value o fthe skilL o ftheprofession. |
have been running public and internal workuibops
andseminarson webanddatabasesearchingfor the
pastfive years and know thateighty-fiveper centof
thepopulation areabsolutely cLieless when itconus
toconstructingasearchstrategy. Ifindthatrunning
these sessions for staff, students and the f'uiance
sector industry ingeneral has been agreat way of
providing an overall exposure of the inherent vabie
of librarians — infact it the most effective PR
exercisegoingandcompletelychanges theperception
of librarians being cardigan wearing, shushing,
bookstampers!’

7 think that whilst some ofour strengths are our
commitment toservice and our technical expertLi,
our greatest weakness is our ability to market
ourselves. | believe that ultimately we aregoing to

Do you want

to work

have tocommitsomeserious dough towardsperhaps
TVcampaigns (seeing that so many people watch
the idiotbox these days), toshowpeople whoare not
alreadyaware, whatourservice,! involve. Mostofthe
library marketing Ve seen over the years has
fociated atpeople who are already library users. \\e
need to reach the widercommunity, and | think the
best way It via TV, radio and the major dailies. ’

Weigh in with these and other is-
sues. Join us at http://www.alia.org.au/
conferences/alia2002/issues.html. Re-
member: you can be an e-delegate
whether you are coming to the confer-
ence or not.

Last month's quote? 'A library is
thought in cold storage' — Lord
Samuel, British Liberal politician,
1870-1953. A book of quotations
(1947) p1o0.

Powering our future. Power on! =

INn the UK?

TFPL is a UK based Recruitment Agency specialising in the Library, Information,
Records and Knowledge Management Sector. We have Temporary/Contract
vacancies ranging from one day to two years.

If you are interested in working throughout the UK please contact Jayne Garner,
Keri Weekes, Luisa Jefford or Anna Acland on 020 7251 5522 on your arrival or
when you require work during your stay.

tfpl

TFPL Recruitment, 17-18 Britton Street, London EC1M 5TL
Ph: +44 020 7251 5522 Fax: +44 020 7336 0605 e-mail: recruitment@tfpl.com
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