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Rightyho! You h ave  just loaded  M ic ro ­
soft O ff ic e  2001 and the ep h em era l 
w izards and paper-clip o ffice assistant 

announces  that pub lish ing  html docum ents 
is s im p ly  a w h iz z . O n e  m ou se-c lick  and 
you are off and running. O r  so they say. But 
—  alas —  that's not h o w  it is, or should  be. 
A  few  hurd les w ill  p resent them se lves  on 
the w a y  to w eb- pu b lish ing  n irvan a , au to ­
m ated processes or not.

C onsider, for a m om ent, the end user in 
relation to the content o f your pages. D o  the 
pages d e liv e r the m essage you w an t to get 
across? D o  the pages you  build  fit as part of 
a w h o le , or are they a co llec tio n  of ideas in 
the m ak ing? O n e  of the most o b v iou s m is­
takes in w ebp ag e  design (and w ebs ite  c rea ­
tion) is to attem pt to translate a perfectly  a c ­
c e p ta b le  p rin ted  d o cu m e n t that resides 
neatly  in the en v iro n m en t of m an ila  folders 
and filing  cab inets  into som ething  that can 
take on a life o f its o w n  on the w e b . The 
tw o  just do not mix.

W e b p a g e  content must attract an a u d i­
en ce  that w an ts to find inform ation  q u ick ly  
and easily , and w ith ou t fuss. Even a single 
printed A4-size page can  be too m uch infor­
m ation  for a sing le  page on the w e b . A nd  
d ep en d in g  upon  the typ e  o f m essage you 
are trying to co n vey , the con ten t of a g iven  
w ebp ag e  has to suit user expectations, or at

the ve ry  least fo llo w  a num ber of c o n v e n ­
tions —  if yo u  w a n t  to get yo u r m essage 
across qu ick ly .

O v e r  the co m in g  m onths, w ith in  the 
pages of inCite, I w ill  be h ig h lig h tin g  the 
va rio u s  stages in the p lan n in g  and  im p le ­
m entation  of w ebsites.

Y ou  m ay d is co ve r , as w e  d id  here  at 
A L IA n e t, that the best w a y  to b u ild  a site 
that peop le  w ill keep com in g  back  to is to 
b u ild  pages that fo cus on the user —  the 
person v iew in g  the pages at the other end of 
the c lien t-server food-ch a in . B y  th ro w in g  
a w a y  the tem plates that invariab ly  are pack ­
aged w ith  h tm l-b u ild ing  so ftw are  (or by 
th row ing  a w a y  the softw are, too), and  c o n ­
cen tra ting  instead on the o ve ra ll structure 
and content, good  w ebs ite  design is a re la ­
t iv e ly  s im p le  task that dem and s re la t iv e ly  
s im p le  tools.

As w ith  an y  b u ild ing , the tools that you 
use can be im portant —  but it is eq u a lly  im ­
portant to take a step b ack  and  w o rk  out 
w h a t you  are  b u ild in g  first, long  befo re  
load ing  those w iza rd s  and o ffice  assistants 
and  getting M ic ro so ft  to do yo u r b idd ing . 
Th ink  beyond  the 'w h e re  do you w an t to go 
to d ay ? ' parad igm , and  w o rk  out w h e re  you 
w an t your w ebs ite  v isitors to be at the end 
of the day. N ex t m onth : h o w  to p lan  your 
w ebs ite . m

A party for Warren Horton
A LIA NSW  Branch Council invites 

members and friends to cel­
ebrate Warren Horton's career, 

which began at the State Library of 
NSW , and to help launch him into re­
tirement.

As everyone knows by now, July 
1999 will see Warren's retirement from 
his post as director-general of the Na­
tional Library of Australia —  a position 
from which he has reigned as the 'high 
priest of information' for fourteen years.

New South Wales Branch Council 
will host a reception for Warren in the

Mitchell Galleries at the State Library of 
N SW  on Tuesday 20 July 1999, 6 for 
6:30 pm.

RSVP and pre-payment for this event 
is essential (ALIA members - $25, Re­
tired and life members - $20, Non­
members - $30; Students - $20).

Cheques should be made payable to 
ALIA NSW Branch and sent to the local 
presence co-ordinator, PO Box 246, 
Artarmon NSW 2064. Further details can 
be obtained from Jo-anne Fuller or 
Heather Black, phone 02 9906 6000, fax 
02 9906 5987, or jojo1@ozemail.com.au.
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