
A ustra lian  
L ib ra ry  W e e k  
is just not n ew s
But it c a n  be made into n ew s...

It is the co ld  hard truth 
that the m ere m ention  
o f A u s tra lia n  L ib ra ry  

W e e k  w i l l  not ca u se  a 
jo u rn a lis ts  eyes to f l ic k  
s id e w a ys  or ca rd s o f co n 
g ra tu la tio n s to flood  yo u r 
in-tray. But w hat you do in 
L ib ra ry  W e e k , and how  
you present y o u rse lf  and 
yo u r se rv ic e , m ight ju st 
fo rce  them  to no tice !

In ea ch  State , A L IA  
b ra n ch es  are w o rk in g  to 
put in p lace  an action  plan 
fo r A u stra lia n  L ib ra ry  
W e e k  1 9 9 6  (A L W ): p lans 
for ac tiv it ie s  that are as d i
verse and w ide-rang ing  as 
the sk ills  and talents o f the 
A sso c ia tio n 's  m em bersh ip  
—  you w i l l  see m essages 
on m ilk  cartons and up in 
neon lights, banners across 
m ain streets, features in lo 
ca l n ew sp a p e rs , d isp la y s  
in p u b lic  lib ra rie s , in v ita 
tions to sem in ars  w ith  in 
te rn a tio n a l sp eake rs  and 
lau nch es at w h ic h  big fish 
w i l l  be iook ing  o ve r yo u r 
shou lder! (you m ay peruse 
the gam ut o f id eas d o c u 
m ented on our w eb  site at 
h ttp  ://w w w .a l  i a .o r a . a u /  
a I i a / I i b r a r y . w  e e k / 
p lann  ing .h tm l)

A nd  no w  it is o ve r to 
you , because prom otion of 
A L W  and lib ra rie s  is a lso  
part o f your jo b . Run w ith  
the ch a lle n g e  and th in k  
ab out h o w  you can  
present w hat you do in the 
m ost illu m in a tin g  light.

W r it e
Keep it succinct and let the 
facts sh ine  through . T h in k  
about your target aud ience  
and w h a t e v id e n c e  you 
can  o ffer that p ro ves that 
you are doing a great jo b .

T h e  m ost im portan t

th ing  to rem em b er 
th ro ug ho ut the p ro cess is 
to fo cus on w h a t yo u r tar
get a u d ien ce  w i II a p p re c i
ate . R eco g n ise  that there 
w ill not a lw ays  b>e a m atch 
b e tw een  the in te rn a l 
(w ith in  the p rofession) and 
exte rna l (p u b lic ) v ie w s .

For e x a m p le , if yo u r 
a u d ie n c e  is th e  m e d ia , 
y o u r p ress re le a se  about 
A u s tra lia n  L ib ra ry  W e e k  
sh o u ld  b ear te s t im o n y  to 
your institutions popu larity  
—  b ecau se  ratings co u n t. 
In co rp o ra te  fa c ts  su ch  as 
m o re  p e o p le  u s e  l ib ra r ie s  
th a n  a n y  o th e r  c u l tu r a l  in 
s t i tu t io n  o r th e r e  a re  o v e r  
1 4 0 0  p u b l i c  l ib r a r y  o u t le ts  
in  A u s t r a l ia  c o m p a r e d  
w ith  ju s t  5 2 7  M c D o n a ld s  
re s ta u ra n ts .

If you  d e c id e  to target 
yo u r sp o n so rin g  b o d y , 
send out e v id e n c e  o f you r 
e ffe c tive n e ss , su ch  as : to 
d a y  th e  1 0 0 0 th  s tu d e n t  e n 
r o l le d  fo r  th e  a d u lt  l i te ra c y  
p r o g ra m  or o n  a v e r a g e  
e v e r y  jo u r n a l  p u r c h a s e d  
b y  th e  l ib ra r y  is  c i r c u la t e d

to  13 p e o 
p le .  R e -  
s o u r c e  
s h a r i n g  
s a v e s  th e  
c o m p a n y  
$ 2 0 0 0  p e r  
a n n u m .

N e tw o rk
Be p o s i
t iv e  and 
reach  for 
the te l
ep hone —  
it is lik e ly  to be yo u r most 
v a lu a b le  asset. T a lk  to the 
lo ca l or ind ustry  new sp a- 
p e r/m a g a z in e / jo u rn a l, or 
the ed ito r o f yo u r c o m 
pany n ew sle tte r. F ind  out 
about d e a d lin e s  and lead 
t im e s . D iscu ss  ideas for 
sto ries and p ro file s . D o  it 
n o w  before  you d isc o v e r 
that it is too late!

T a lk  to you r co lleagues 
and sh are  yo u r id eas for 
A L W  ac tiv it ie s . Take  every 
o p p o rtu n ity  to w o rk  c o 
o p erative ly  inside and out
s id e  yo u r o rg a n isa tio n . 
A u stra lia n  L ib ra ry  W e e k  
c o u ld , fo r e x a m p le , p ro 

v id e  the o p p o rtu n ity  to 
sh o w ca se  n ew  C D -R O M  
products and/or run an in 
d u ctio n  p rog ram  for n ew  
m anag em en t o f h a n d lin g  
in fo rm ation  techn o lo g y .

D e c o ra te
W hat you , your fe llo w  staff 
and you r institu tion  w ears  
co un ts: and w i l l  go a long 
w a y  to w ard s  setting  the 
scen e  for yo u r c e le b ra 
tio n s . T h e  d esign  team  at 
A L IA  N a tio n a l O ff ic e  has 
p ro d uced  a range o f p ro 
m otional m ateria ! to he lp  
support yo u r ca m p a ig n s , 
in c lu d in g  posters , b o o k 
m arks, b a llo o n s, postcards 
and stickers that w ill he lp  
you take the ce le b ra t io n  
beyond the lib ra ry  w a lls .

A  b ro ch u re  o ffe rin g  
A u stra lia n  L ib ra ry  W e e k  
m e rch a n d ise  w i l l  be d is 
tributed in the next issue of 
in C ite  —  or you can go for 
a brow se at A L IA 's  A ustra l
ian L ib ra ry  W e e k  w e b  
hom e page at http:// 
w w w .a l i a .o r R . a u / a l i a /  
l i b r a r y . v y e e k / i  n c l e x . htm I.

The gauntlet is dow n . It 
is now  up to you and you r 
fe llo w  w o rke rs .

G ood luck !

Jo-anne Fuller, member 
ALW consultative committee

A practical Ikit packed with strategies, ideas, 
contacts, checklists, and copyright-free art was 
published by ALIA in 1995 and is already into its 
second print run. The kit, titled All day, every day 
—  effective library promotion , may provide a 
kickstart to your 1996 ALW campaign.
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