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Marketing a process, not a quick fix

Synergy in Sydney: a speaker profile

nformation professionals are

I not taught planning and mar-

JL keting skills as part of their de-

grees’, says leading consultant Robert

Muir. He thinks there is a reluctance

among information professionals to
plan and produce business strategies.

Muir believes we all need a busi-
ness plan before we embark on a mar-
keting strategy. Once the business
plan is in place the marketing strategy
must consider the key components
lor a mission statement, measurable
and attainable objectives, general
strategies for reaching each objective,
and a plan of action for carrying out
each objective, including cost and
who is going to do the work.

For more on marketing you will
need to attend the Asian Pacific Spe-
cials Health and Law Conferencewhen
Robert Muir will open the marketing
theme on day two.

Robert has expertise in marketing,
business management and the com-
mercialisation of technology. Origi-
nally from Australia, Robert moved to
the USA in 1981. He is principal of
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his own consulting company,
Muir and Associates in Overland
Park, Kansas.

As a consultant he provides in-
tegrated business, market and tech-
nology management services to
technology-based companies and
emerging businesses.

Robert is also a regular speaker
and author of published columns
on technology matters and busi-
ness issues. He is well known to in-
formation  professionals  and
delivered an excellent paper at the
American Online Conference in
1993 on ‘marketing your library or
information service to business’.

Beatrice Doran, President of
the Irish Library Association, will
explore marketing themes some
more in a second plenary session.
An article on Beatrice will appear
in the next issue of inCite. A range of
papers on marketing — consumer in-
formation services, giving value, get-
ting recognition and  making
presentations — will make it an inter-
esting and useful day.

Synergy in Sydney keynote speaker,
Robert Muir

Watch inCite for more informa-
tion about Synergy in Sydney 1995, or
contact Australian Convention Man-
agement Services, telephone
(02 332 4622, or fax (02) 332 4066,
for more information.
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NOW OFFERING OUR NEW MAGNETIC
SYSTEM FOR FULL CIRCULATION

THEYRE EFFECTIVE...

The MicroTag Security Systems have a documented record of
reducing book losses by an average of 80-90% by offering the
latest in radio frequency and electromagnetic technologies.

THEY'RE SIMPLE...
By far the most trim, least complicated of all existing systems to
install, operate, and maintain. Protecting your collection is quick,
easy and very economical.

THEY'RE RELIABLE...
No embarrassment due to false alarms. An alarm means an
attempted book theft. Excellent detection.

THEY'RE INEXPENSIVE...
We market these systems to be within the budget of every
Put a library or media centre.

Phone MicroTag now for an obligation free quote:

Melbourne  (03) 525 2757 Canberra  (06) 2816940
Sydney (02) 398 9088 Brisbane  (07) 376 5124
Perth (09) 276 4056 Adelaide  (08) 270 1553
to For all other areas phone 1-800 339 473 (freecall)
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