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The ‘Lobby for libraries9
seminar program will not
only assist members to
become better advocates on
behalfof libraries generally,
but will enhance their ability
to promote the interests of
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redicting the timing of the

next Federal Election re-

mains a party game in Can-

berra. While September 1995 was

a hot tip for a long time, recent re-
ports of a billowing current ac-
count deficit have caused
difficulties for the Government in
spite of fairly good performances
with other economic indicators.
Current problems facing Dr Car-
men Lawrence over the Easton pe-
tition have combined with the
current account deficit to cause the
Government to delay the an-
nouncement of an election date.
Pundits now suggest that March
1996 is a likely time.

Our interest in the timing of
the election centres on the ALIA
Federal electoral strategy. As part of
this strategy ALIA members are or-
ganising to visit all major candi-

‘Without citizenship andparticipation, rights can
become a charade ... Without empowerment, rights can
seem like decorativefictions. *

Benjamin Barber

In the future, even more so than today, access to
information will be the key to success — notjust
for individuals, but for communities and entire
societies.

To control access to information is to have
power. Without each citizen having the power of
access there cannot be participation, there
cannot be active citizenship, and there cannot be
true democracy. As Benjamin Barber put it, rights
can become a charade.

We must not privatise access to knowledge.

The first two staging posts in winning equity of
access to information are our public schools and
our public libraries. Resourcing them to provide
online information and services is a vital link to

an equitable and successful future for all the
citizens of our country. | am only too pleased to

their own

dates in every electorate of
Awustralia during the election cam-
paign. All political advocates are
aware of the importance of timing m
and an election campaign is usually a
period when politicians seeking re-elec-
tion and other candidates hoping to
take a seat in Parliament are most will-
ing to listen to the views of the electors.
Being a good advocate depends not just
on visiting a candidate, but ensuring
that there is a clearly defined strategy
which underlies the visit. What mes-
sage do we want to deliver? How will it
best be delivered? Will our message
benefit from the support of other na-
tional associations and community
groups? How do we engender this sup-
port?

To assist ALIA members undertake
the task of advocacy we have developed
a program called Lobby for libraries.
This is a seminar program which will
be run in major centres throughout the
country and which will equip our
members with the skills to lobby more
effectively. The seminars are being or-
ganised by ALIA Branches and Re-
gional Groups and commence this
month. The seminar program covers
the following areas:

‘Lobby for libraries'.

Cheryl Kernot, Australian Democrats Leader

Introduction

» An outline of the Lobbyfor libraries
program

ALIA lobbying activities:

current issues for Australia's

libraries

* A summary of ALIA participation in
government inquiries

e The ALLA federal electoral strategy’

The process of advocacy

» The importance of planning and the
value ol partnerships

¢ A step-by-step guide to developing
your advocacy strategy

Speaking to the media

« Press releases, editorial copy, radio
and television interviews, video seg-
ment

Speaking to politicians

» What they want to know and how to
convey the information

« A politician may be invited to present
part of this segment

Harnessing community

support

« The importance of friends groups and
related organisations

libraries and
information services.

Developing a lobbying
campaign
* Bringing it all together

The Lobbyfor libraries semi-
nar program will not only assist
members to become better advo-
cates on behalf of libraries gener-
ally, but will enhance their ability
to promote the interests of their
own libraries and information
services. The program will pro-
vide the skills that are required in
personal promotion and will aid
members in securing for them-
selves a higher profile within the
library and business community.

All who attend the seminars
will receive a lobbying kit which
will serve as the basis for putting
advocacy skills into practice. We
have produced a ten minute video
designed to illustrate media com-
munication skills and which, in a
humorous way, explains the do’s
and don’ts of effective communi-

ml cation. The video shows us how
to deliver our message in a clear, con-
cise fashion irrespective of the questions
that interviewers may put to us!

While our immediate concern is
preparing for the next Federal election,
Lobby for libraries will assist with all
promotional and advocacy tasks —
state, territory and local elections, Aus-
tralian Library’ Week and specific cam-
paigns such as those designed to avoid
library closures or cost cutting threats.

In preparing the Lobbyfor libraries
kit we have sought the support of some
key politicians and business personali-
ties. We will be publishing all of the re-
sponses we have received in the kit and
these will underpin some of our lobby-
ing activities. The response from
Cheryl Kernot confirms the broad
popular support for libraries and our
need to capitalise on this support.

The Lobby for libraries program will
empower all who participate to become
better advocates. It has been an exciting
project to develop and it now remains
for ALIA members to participate and
make it all happen! ]



